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HONG KONG

ASIA’S WORLD CITY

In order to showcase Hong Kong’ s appeal as a world-class tra\;e]destination,
including its international setting, cosmopolitan lifestyle, unique East-meets-
West culture and great diversity of tourism attractions, the I:IIGI"B launched the
“Hong Kong. Asia’ s World City” marketing platform. To get across the message
that Hong Kong is a dynamic and compact city that offers great vgrl'éties and
choices of travel experiences at every moment and in e /ery c xﬁ?g\/vhich meet the
different travel needs of visitors from across the world, ication proposition
“Every Moment is a Different World” was deployed, stre

marketing materials.
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Leveraging the "Hong Kong.

Asia’s World City” platform, the
HKTB launched a wide variety

of promotions through different
channels to showcase Hong Kong's
tourism strengths and create a
compelling brand image of the city.
Catering to the interest of different
visitor segments, including the
young, the family and the achiever
segments, the HKTB created
different versions of communication
materials, including a new look and
design of the DiscoverHongKong.
com website, showcasing the
unlimited excitement of Hong

Kong throughout the year. A four-
week-long regional TV campaign
was launched to broadcast the

new “Hong Kong. Asia’s World City”
video on major regional TV channels,
namely Discovery Channel, National
Geographic, CNN and Travel & Living.
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