Fostering Win-Win Co-operation
with Business Partners
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Given the enormous potential of the
Russian market, the HKTB holds its first
consumer promotion in Moscow in June
2009, promoting Hong Kong to a wider
Russian community.
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2 In the Middle East, another emerging
market, the HKTB organises several travel
missions to help establish network
between agents in Hong Kong and the
Middle East.

R —HEmSHE - REFITINAEE
73F BWMEREBAHKG  RAMUM
SRR ZETEARAS o

32 A R % B R ARl 2009/10



Fostering Win-Win Co-operation with Business Partners

Capitalising on the mutual visa-free
arrangement between Hong Kong and
Russia, the HKTB further develops the
Russian market by actively participating

in the Moscow International Travel and
Tourism Exhibition and other promotional
activities.
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As the affluent middle-class in India
expands and number of direct flight to
Hong Kong increases, the HKTB steps up

its promotion in India and partners with

the travel trade to hold a“Discover Hong
Kong Fair"in Mumbai and New Delhi which
targets the family segment.
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New markets,
new opportunities
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With the economic growth and flight capacity
increase in the emerging markets, and the HKSAR
government policies in attracting investments from
these markets, the HKTB increased its investments
in the emerging markets during the year, further
driving arrivals from these markets.
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To foster stronger relationship with trade partners, the HKTB
hosts the annual "Hong Kong Tourism Overview’, and shares
with participants HKTB's strategic focuses and market
projections.
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In order to mitigate the impact brought by cross-strait direct
links, the HKTB further develops markets in central and
southern part of Taiwan. During the year, the HKTB

participates in the Lantern Festival promotion in Taichung,

with an objective to arouse local consumers'interest in
travelling to Hong Kong.
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As the Mainland remains the most important growth market

in terms of arrivals and spending, the HKTB continues to join
hands with trade partners in participating in various trade
shows and missions in the Mainland, securing more business
for the industry.
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In the UK, the HKTB continues with its annual “Contact &
Contract”event, which provides a platform for Hong Kong
hoteliers to contact and enter into contracts with UK

tour operators.
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Fostering Win-Win Co-operation with Business Partners
IREEBBHAEHEER

Riding on the platform of "Hong Kong - Japan Tourism
Exchange Year’ a"Hong Kong Week"event is

The HKTB strives to create business platforms in rolled out in Tokyo to promote Hong Kong as
a must-visit destination. This campaign is joined
order to support local travel trade partners, and by Hong Kong Police Band and celebrity Mr Ekin
works closely with partners to tap new business Cheng.
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Joining hands in paving
the way to success
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Year-round efforts
to drive arrivals
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The HKTB collated offers from strategic partners and
promoted them to attract visitors, with an objective
to boost business of local trade partners.
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Regarding Women's Day as another potential
promotional window, the HKTB collaborates
with Guangdong Provincial Women'’s
Federation to organise tours to Hong Kong
for over 10,000 women and their relatives in
March. Related offers are also available to
attract more female visitors to Hong Kong

in March.
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Fostering Win-Win Co-operation with Business Partners

IREEBBHAEHEER

1-2  Riding on the Mainland's new policy of allowing non-Guangdong

residents ordinarily residing in Shenzhen to apply for endorsement

under the Individual Visit Scheme, the HKTB co-operates with local

travel-related sectors to present first batch of visitors with gifts and

discounts. The HKTB also launches large-scale promotions, targeting

these Shenzhen visitors with high spending power.
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3 In April 2009, the HKTB partners with the travel trade and packages an
array of offers and privileges for Shenzhen residents at different times of
the year, capitalising on the measure implemented by the Central
Government that allows qualified Shenzhen residents to apply for year-
round multiple-entry visas to Hong Kong, thereby creating a steady visitor
source.
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5 A promotion campaign collaborated
with China UnionPay, selected Quality
Tourism Services (QTS) scheme accredited
merchants and several shopping malls
is launched, riding on the National Day
holiday window to drive Mainland visitors'
spending through offering special
discounts and privileges.
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