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Strengthening Hong Kong’s

Destination Appeal

Driving business in summer
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As the outbreak of human swine flu affected arrivals in May
and June 2009, the HKTB swiftly redeployed its resources
and strengthened the summer promotion during the two-
month-long promotional campaign - Hong Kong Summer
Spectacular (29 June - 31 August).
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1 The Hong Kong Summer Spectacular is launched with the
support from trade and related partners.
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2 The Hip Hot Hong Kong Guide features tips on trendy
shopping, dining and entertainment.
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3 Mr Eason Chan, the "Hong Kong Summer Spectacular
Ambassador”, assists in promoting Hong Kong.
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Strengthening Hong Kong's Destination Appeal
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Mrs Rita Lau Ng Wai-lan, Secretary for Commerce and

Economic Development, and Mr James Tien, HKTB
Chairman, officiate at the launch of the “Great Outdoors
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The guided hiking tours take plagefor five consecutive
Saturdays from 3 - 31 October, bringing visitors to
experience different sections of MacLehose Trail.
(Photos provided by Agriculture, Fisheries and
Conservation Department)
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The ceremony is joined by
international hiking enthu
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b The HKTB also partners with the HKSAR Government in
organising a visit for expatriates and travel trade partners

opened Hong Kong National Geopark . The
visit helps encourage the development of nature-related
tour products. (Photo provided by Information Services
Department)
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Strengthening Hong Kong's Destination Appeal
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Promoting Hong Kong's green scenes
RTREEEARH

To highlight Hong Kong's beautiful nature, the HKTB IRBERERMN TEENEFEEBE! L 0 LULEHR
launched a brand new marketing platform - “Great HETHRTEAEZNBRBT 2N » MIHEEITE
Outdoors Hong Kong!’, which successfully drew visitors ISR E R E R L o

and travel trade partners from different markets.
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During the 2009 Hong Kong WinterFest
(27 November 2009 to 3 January 2010), the
HKTB joined hands with different sectors
to enhance the festive ambience in town,
bringing together festive celebrations,
colourful lighting and decorations, as well
as special offers.

1-2  Attheinvitation of the HKTB, 1

with welcome messages.

13MERENES
BOFTAEAT - M A0

D IRENFA)

3-4  Around 400 primary school students sing Christmas carols
December, entertaining

in the four evenings of 23, 25 to 27
around 150,000 spectators.
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5 Local residents share with visitors the stunning display
op 10 Vantage

of Christmas lights in Hong Kong in the “T
Points for Viewing Hong Kong
competition.
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3 buildings and shopping
centres enhance their Christmas facade lights and displays
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Christmas Lighting"p
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Once again, the New Year Countdown
Celebrations (31 December 2009) were
televised by hundreds of TV stations and
viewed by millions of audience worldwide,
making Hong Kong a focus of global attention.
At the Tsim Sha Tsui waterfront, shouts of
“Happy New Year, Give Me Five!”are heard from
merry-making visitors and residents.

6 The synchronised pyrotechnic and music show is
organised by the HKTB, while the costs for the
pyrotechnic display are sponsored by Sun Hung
Kai Properties Ltd and Henderson Land Group
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7 The number of pyrotechnic firing points is increased

by 30 percent, with the number of charges totalling
9,000. For the first time, pyrotechnics are arranged
on the northern facade of Two ifc right in front of
Victoria Harbour to create 10 distinctive patterns.
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8-9  Twoifc and nine buildings on Hong Kong Island put on
a choreographed musical pyrotechnical show, attracting
more than 400,000 spectators.
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The event features 14 brightly illuminated floats,
and 13 international and 13 local performing
groups from 14 countries and regions.
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Showcasing Hong Kong's fusion of Chinese and
Western festivities, the Parade draws more than
100,000 spectators along the route.
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Strengthening Hong Kong's Destination Appeal
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A new and roaring start to Year of the Tiger
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For the first time, the procession of the Cathay BT EEREEZ R . A
Pacific International Chinese New Year Night 2848 BAKEEEGE 0 BB
Parade entered Nathan Road, offering a novel  #tsraspeses o posss T8 S HED
experience for spectators. This year also S815/F  FEBEEMZEAREE
marked the 15th staging of the Chinese New 51 24E 1 o BB S A0 T 2 A B M A

Year Parade organised by the HKTB. For the = E BRI EIRA S B S

12th consecutive year, Cathay Pacific Airways N
was the title sponsor, while American Express SRR R R AR

International, Inc. sponsored the Parade route
for the third year running.

5-6 The Parade uses “Festive Hong Kong 2010,
the HKTB's new marketing platform in 2010/11,
as the theme.
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Building on the success of the 2008 Hong Kong Halloween Treats, the
HKTB, together with trade partners, turned the festive promotion in
2009 into a 37-day-long programme.
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1 "Core"Halloween activities organised
by local tourist attractions are
extensively promoted, offering visitors
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2-4  The HKTB bundles and packages
Halloween activities and special offers
to attract the young visitor segment.
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5 The Board rolls out Halloween related
promotion to a number of cities in the
region.
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Hong Kong — the Events Capital of Asial
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Throughout the year, the HKTB continued to publicise major events organised by
third parties. In particular, the Board proactively promoted a number of events
supported by the Hong Kong SAR Government’s Mega Events Fund in 2009/10.
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6-9  The HKTB promotes the first East Asian Games in Hong
Kong and a host of year-round world-class events
and activities for visitors to enjoy.
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10-11 Sports events, festivals and art performances
supported by the Mega Events Fund help sustain
Hong Kong's reputation as the “Events Capital of Asia”.
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